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We desighed an experiment in the form of a pictionary-like guessing game,
alming to observe a community trying to solve a communication problem in
an original way. The subject of the data gathering is the absolutely
non-trivial dynamics under the search of the balance between
the struggle to be original and the need to be understandable.

The formation and surpassing of communication standards and conventions
will be osberved, leading to a new understanding of this kind of pehnomena,.

LEGOPIXELART is a representation guessing game.
On one hand, you can compose a bi-dimensional drawing using a small
set of LEGO bricks to representa given topic.
On the other hand, you can look at other players creations,
trying to guess which concept they they wanted to represent.

| define creativity as the process of having
original ldeas that have value.

Ken Robinson

The definition of "creativity" is nowadays quite ambiguous.
However, one of the most frequently used seems to be the
combination of value and originality. Assuming such definition,
IS It possible to identify a certain element as "creative"?
And is it possible to observe the evolution creative artoworks
and how their competition leads to innovative solutions?
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DRAW

Draw a conept in 5 minutes
using a set of bricks

GUESS

Guess a concept drawn by
another player in 30s.

)

Each Composition and its author earn point according to how many times
a composition is guessed, copied, linked, share (VALUE) and according
to its ORIGINALITY SCORE.
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CREATIVITY!

Originality (all vs all, no time)
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1. Commitment 2. Accuracy 3. Pleasantness '.
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